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Abstract:

Turkey's above-average economic growth has caused an increase in per capita income in recent
years. With developments in socioeconomic and demographic factors, an increase in income
has led to the rise in consumers' air transport choices among transport preferences. Those
choosing air travel in transport selection take service quality, ticket prices, time, security into
consideration. Airline companies must analyze the consumers' preferences correctly in an
increasingly competitive market. This research is related to two goals; the first aims to examine
why passengers prefer air transport among different transportation means. For this aim, airway
transportation preference in domestic and international travel has been discussed in Turkey by
comparing various transportation means. This analysis identified the factors determining the
choice of air transport. The results of the study had determined the intensity of air transport.
The second aim is to analyze which type of airlines is preferred by individuals in air
transportation. In this analysis, the airline companies have divided into classes as traditional
and low-cost airline companies. The “Heckman sample selection” model used in transportation
selection analysis contributes to the literature because it’s used for the first time selecting
transportation means. The data used in this study were obtained from a survey conducted with
3455 people. We think that the results of this study will be significant for the airline companies.
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Ulasim ve Havayolu Firma Sec¢imi

Ozet:

Son yillarda Tiirkiye ekonomisindeki ortalamanin iizerindeki biiyiime, kisi basina gelirde artisa
neden olmustur. Gelir artisiyla beraber diger sosyoekonomik ve demografik faktorlerdeki
gelismeler, tiiketicilerin ulagim tercihleri arasindan havayolu ulagimini segmelerinde artisa
neden olmustur. Ulasim da havayolu ile seyahat etmeyi segenler bu tercihlerinde alinan hizmet
kalitesi, bilet fiyatlari, zaman ve giivenlik gibi faktorleri dikkate almaktadir. Artan rekabetci
pazarda havayolu firmalar1 tiiketici tercihlerini dogru analiz etmek zorundadirlar. Bu
calismanin birbiriyle baglantili iki hedefi bulunmaktadir. Calismanin birinci hedefi yolcularin
ulasim araglar1 arasindan havayolu ulagimini neden tercih ettiklerini incelemektir. Bu amag
dogrultusunda Tiirkiye’de yurt i¢i ve yurt dis1 ulasiminda farkli ulagim araglart karsilagtirilarak
havayolu ulagimi tercihi analiz edilmistir. Bu analiz ile havayolu ulasimi tercihini belirleyen
faktorler belirlenmistir. Analizden elde edilen bulgularla havayolu ulagiminin ulagim araglar
arasindaki tercih edilme yogunlugu belirlenmistir. Calismanin ikinci hedefi ise bireylerin
havayolu ulagiminda hangi sinif havayolu firmasini tercih ettiklerini analiz etmektir. Bu analiz
havayolu firmalar1 siniflandirilarak yapilmistir. Analizde Havayolu firmalar1t Geleneksel
havayolu firmalar1 ve Low-Cost (diisiik ticretli) havayolu firmalar seklinde siniflara ayrilarak
degerlendirilmistir. Calisma sonucunda elde edilen bulgularin havayolu firmalar1 agisindan
onemli olacag diistiniilmektedir. Bu ¢aligmada kullanilan veriler 3455 kisi ile yapilan anketten
elde edilmistir. Ulasim se¢imi analizinde kullanilan “Heckman Sample Selection” Modeli
ulagim aract se¢iminde ilk kez kullanilmasi nedeniyle literatiire katk: saglayacaktir.
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